2010 Concordia Stingers

Social Media and Branding Guide

1) Please use your privacy settings on Facebook to restrict access to your account. Stinger fans, including many teens and young children, should not have access to your private life.

2) Beware of joining Facebook networks. For example, if you join the Concordia network, everyone else on the Concordia network can access your profile, wall etc. If you join a network, please adjust your privacy settings accordingly.

3) Do not post any photos of yourself or teammates in Concordia clothing if they reflect partying, drinking, goofing around, etc. We do not want to associate the Concordia Stingers with these situations.

4) Be smart at all times when on Facebook, Twitter, blogs, etc. Even if you use privacy settings, it’s not hard to get access to your accounts through common friends and other approaches. Media, bloggers, opponents and others will often lift photos and info from your accounts. Employers also commonly check these places for information and background.

5) Do not share any information that could compromise your team. For example, team strategies, injuries to yourself or teammates, events that occur at practice or in the locker room.

6) If you intend to post a blog about your Stinger sport or experience, please notify your head coach and Catherine Grace in sports information before posting. The media and fans rely more and more on athlete blogs for story ideas and information.

7) Twitter. Again the media, bloggers, fans are following some of our athletes. If you allow these people access, you must be extremely careful. An innocent comment about class being boring or even a mild injury could come back to bite you. There is no expectation of privacy. Anything you write can be turned into a story or used negatively against you.  We suggest you keep it private.

8) Branding – The Concordia Stingers’ logos belong to the Department of Recreation and Athletics. They are trademarked material. You may NOT use them under any circumstances without permission from Eric Boghen, the Stingers’ marketing co-ordinator. This includes on your Facebook accounts.

9) Branding 2 – All materials on the Concordia Stingers and athletic department Web sites are copyrighted. You may NOT use them without permission from Eric Boghen, the Stingers’ marketing co-ordinator. This includes all photos (even photos of you), written material, video and artwork. This includes on your Facebook accounts.

